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                            I-SEMESTER

	S. No
	Course Code
	Course Name
	Credits
	Contact Hrs/Wk.
	Exam Hrs.
	Weight age (in %)

	
	
	
	
	L
	T/S
	P
	
	CE
	ESE 

	 
	A. Theory
	 
	 
	 
	 
	 
	 
	 

	
	Departmental Core
	
	
	
	
	
	
	

	1
	HM 501
	Introduction to Hospitality and Tourism
	4
	4
	 
	 
	3
	30
	70

	2
	HM 503
	Hospitality Communications - I
	4
	4
	 
	 
	3
	30
	70

	
	Non Departmental Core
	
	
	
	
	
	
	

	3
	BM501
	Organizational Behavior-I 
	4
	4
	 
	 
	3
	30
	70

	4
	BM503
	Quantitative Techniques
	4
	4
	 
	 
	3
	30
	70

	5
	BM505
	Marketing Management
	4
	4
	 
	 
	3
	30
	70

	6
	BM509
	Management Information System
	4
	4
	 
	 
	3
	30
	70

	7
	BM511
	Financial Accounting
	4
	4
	 
	 
	3
	30
	70

	8
	HS 511
	Employability Skills-I
	3
	3
	
	
	3
	30
	70

	
	B. Practical (Departmental Core)
	
	
	
	
	
	
	

	9
	HM 551
	Seminar on Contemporary Hospitality Issue (with field study and survey for two weeks)
	1
	 
	 
	1
	
	60 
	40

	 
	C. Discipline and Co- Curricular Activities
	 
	 
	 
	 
	 
	 
	 

	10
	DC  501
	Discipline and Co- Curricular Activities – I
	2
	-
	-
	-
	-
	100
	-

	 
	 
	Total 
	34
	31
	 
	1
	 
	 
	 

	 
	 
	Total Teaching Load
	 
	32
	 
	 
	 
	 
	 


I-YEAR
                               II-SEMESTER

	S. No
	Course Code
	Course Name
	Credits
	Contact Hrs/Wk.
	Exam Hrs.
	Weight age (in %)

	
	
	
	
	L
	T/S
	P
	
	CE
	ESE 

	 
	A. Theory
	 
	 
	 
	 
	 
	 
	 

	
	Departmental Core
	
	
	
	
	
	
	

	1
	HM 502
	Food and Beverages Control and Management
	4
	4
	 
	 
	3
	30
	70

	2
	HM 504
	Front Office Management
	4
	4
	 
	 
	3
	30
	70

	3
	HM 508
	Management of Travel Agencies and Tour Operations 
	4
	4
	 
	 
	3
	30
	70

	4
	HM 514
	Hospitality Communications - II
	4
	4
	 
	 
	3
	30
	70

	
	Non Departmental Core
	
	
	
	
	
	
	

	5
	BM 502
	 Human Resource Management 
	4
	4
	 
	 
	3
	30
	70

	6
	BM512
	Organizational Behavior-II
	4
	4
	 
	 
	3
	30
	70

	7
	BM 514
	Strategic Marketing Decision
	4
	4
	 
	 
	3
	30
	70

	8
	HS 512
	Employability Skills-II
	3
	3
	
	
	3
	30
	70

	
	B. Practical (Departmental Core)
	
	
	
	
	
	
	

	9
	HM 552
	Compulsory Industrial Tour and Presentations
	1
	 
	 
	1
	
	 60
	40

	 
	C. Discipline and Co- Curricular Activities
	 
	 
	 
	 
	 
	 
	 

	10
	DC 502
	Discipline and Co- Curricular Activities - II
	2
	-
	-
	-
	-
	100
	-

	 
	 
	Total 
	34
	31
	 
	1
	 
	 
	 

	 
	 
	Total Teaching Load
	 
	32
	 
	 
	 
	 
	 


        L = Lecture

T = Tutorial




CE = Continuous Evaluation 

       S = Seminar

P = Practical 




ESE = End Semester Examination
GYAN VIHAR SCHOOL OF HOTEL MANAGEMENT 

Teaching and Examination Scheme for MBA – Hospitality Administration (Regular) (2 Years Program)

Edition 2014
II-YEAR


                                           III-SEMESTER
	S. No
	Course Code
	Course Name
	Credits
	Contact Hrs/Wk.
	Exam Hrs.
	Weight age (in %)

	
	
	
	
	L
	T/S
	P
	
	CE
	ESE 

	 
	A. Theory
	 
	 
	 
	 
	 
	 
	 

	
	Departmental Core
	
	
	
	
	
	
	

	1
	HM 601
	Accommodation Operations and Management
	4
	4
	 
	 
	3
	30
	70

	2
	HM 609
	Emerging Trends in the Hospitality Industry
	4
	4
	 
	 
	3
	30
	70

	3
	HM 613
	Hospitality communication (French)-III 
	4
	4
	 
	 
	3
	30
	70

	
	Non Departmental Core
	
	
	
	
	
	
	

	4
	BM 601
	Operation and Production Management
	4
	4
	 
	 
	3
	30
	70

	5
	BM603
	Business Law
	4
	4
	 
	 
	3
	30
	70

	6
	BM605
	Corporate Strategy and Ethics
	4
	4
	 
	 
	3
	30
	70

	7
	BM 609
	Marketing Of Services
	4
	4
	 
	 
	3
	30
	70

	8
	HS 611
	Employability Skills-III
	3
	3
	
	
	3
	30
	70

	
	B. Practical (Departmental Core)
	
	
	
	
	
	
	

	9
	HM 651
	Summer internship Presentation (SIP)
	1
	 
	 
	1
	
	60 
	40

	 
	C. Discipline and Co- Curricular Activities
	 
	 
	 
	 
	 
	 
	 

	10
	DE  601
	Discipline and Co- Curricular Activities – III
	2
	-
	-
	-
	-
	100
	-

	 
	 
	Total 
	34
	31
	 
	1
	 
	 
	 

	 
	 
	Total Teaching Load
	 
	32
	 
	 
	 
	 
	 


II-YEAR
                                                              IV-SEMESTER
	S. No
	Course Code
	Course Name
	Credits
	Contact Hrs/Wk.
	Exam Hrs.
	Weight age (in %)

	
	
	
	
	L
	T/S
	P
	
	CE
	ESE 

	 
	A. Theory
	 
	 
	 
	 
	 
	 
	 

	
	Non Departmental Core
	
	
	
	
	
	
	

	1
	BM 602
	Entrepreneurship 
	4
	4
	 
	 
	3
	30
	70

	2
	BM 604
	Retail and Supply Chain Management
	
	
	
	
	
	
	

	
	Departmental Core
	
	
	
	
	
	
	

	3
	HM 606
	Ecology & Environmental Issues
	4
	4
	 
	 
	3
	30
	70

	4
	HM 608
	Total Quality Management
	4
	4
	 
	 
	3
	30
	70

	5
	Professional Elective(Select any one)
	4
	4
	 
	 
	3
	30
	70

	
	HM 610
	Travel Agencies and Tour Operation
	-
	-
	-
	-
	-
	-
	-

	
	HM 612
	Event Management
	-
	-
	-
	-
	-
	-
	-

	
	HM 614
	Green Tourism
	-
	-
	-
	-
	-
	-
	-

	6
	Open Elective (Select any one)
	4
	4
	 
	 
	3
	30
	70

	
	HM 616
	Performance Management and Reward Strategy
	-
	-
	-
	-
	-
	-
	-

	
	HM 618
	Employability Skill Management
	-
	-
	-
	-
	-
	-
	-

	
	HM 620
	Training and Development
	-
	-
	-
	-
	-
	-
	-

	7
	HM 622
	Hospitality communication (French)-IV
	4
	4
	 
	 
	3
	30
	70

	8
	HS 612
	Employability Skills-IV
	3
	3
	
	
	3
	30
	70

	
	B. Practical (Departmental Core)
	
	
	
	
	
	
	

	9
	HM 652
	Research Report Presentation
	1
	 
	 
	1
	
	 60
	40

	
	
	
	
	
	
	
	
	
	

	 
	 
	Total 
	32
	31
	 
	1
	 
	 
	 

	 
	 
	Total Teaching Load
	 
	32
	 
	 
	 
	 
	 


        L = Lecture

T = Tutorial




CE = Continuous Evaluation 

       S = Seminar

P = Practical 




ESE = End Semester Examination
GYAN VIHAR SCHOOL OF HOTEL MANAGEMENT 

Teaching and Examination Scheme for MBA – Hospitality Administration (Regular) (2 Years Program)

Edition 2014
	S. No
	Course Code
	Course Name
	Credits
	Contact Hrs/Wk.
	Exam Hrs.
	Weight age (in %)

	
	
	
	
	L
	T/S
	P
	
	CE
	ESE 

	1
	HM 501
	Introduction to Hospitality and Tourism
	4
	4
	 
	 
	3
	30
	70

	2
	BM 501
	Organizational Behaviors-I 
	4
	4
	 
	 
	3
	30
	70

	3
	HM 502
	Food and Beverages Control and Management
	4
	4
	 
	 
	3
	30
	70

	4
	BM 502
	 Human Resource Management 
	4
	4
	 
	 
	3
	30
	70

	5
	BM 503
	Quantitative Techniques
	4
	4
	 
	 
	3
	30
	70

	6
	HM 503
	Hospitality Communications - I
	4
	4
	 
	 
	3
	30
	70

	7
	HM 504 
	Front office Management 
	4
	4
	 
	 
	3
	30
	70

	8
	BM505
	Marketing Management 
	4
	4
	 
	 
	3
	30
	70

	9
	HM 508
	Management of Travel Agencies and Tour Operations
	4
	4
	 
	 
	3
	30
	70

	10
	BM509
	Management Information  System
	4
	4
	 
	 
	3
	30
	70

	11
	BM511
	Financial  Accounting
	4
	4
	 
	 
	3
	30
	70

	12
	BM 512
	Organizational Behaviors-II 
	4
	4
	 
	 
	3
	30
	70

	13
	BM 514
	Strategic Marketing Decision
	4
	4
	 
	 
	3
	30
	70

	14
	HM 514
	Hospitality Communications - II
	4
	4
	 
	 
	3
	30
	70

	15
	HM 551
	Seminar on Contemporary Hospitality Issue (with field study and survey for two weeks)
	1
	 
	 
	1
	 
	60 
	40

	16
	HM 552
	Compulsory Industrial Tour and Presentations
	1
	
	
	1
	
	60
	40

	17
	HM 601
	Accommodation Operations and Management
	4
	4
	 
	 
	3
	30
	70

	18
	BM 601
	Operation and Production Management
	4
	4
	 
	 
	3
	30
	70

	19
	BM 602
	Entrepreneurship 
	4
	4
	 
	 
	3
	30
	70

	20
	BM 603
	Business Law
	4
	4
	 
	 
	3
	30
	70

	21
	BM 604
	Retail and Supply Chain Management
	4
	4
	 
	 
	3
	30
	70

	22
	BM 605
	Corporate  strategy and ethics
	4
	4
	 
	 
	3
	30
	70

	23
	HM 606
	Ecology Environmental Issues
	4
	4
	 
	 
	3
	30
	70

	24
	HM 608
	Total Quality Management
	4
	4
	 
	 
	3
	30
	70

	25
	HM 609
	Emerging Trends in the Hospitality Industry
	4
	4
	 
	 
	3
	30
	70

	26
	HM 610
	Travel Agencies and Tour Operation
	-
	-
	-
	-
	-
	-
	-

	27
	BM609
	Marketing Of services
	4
	4
	 
	 
	3
	30
	70

	28
	HM 612
	Event Management
	-
	-
	-
	-
	-
	-
	-

	29
	HM 613
	Hospitality communication (French)-III 
	4
	4
	 
	 
	3
	30
	70

	30
	HM 614
	Green Tourism
	-
	-
	-
	-
	-
	-
	-

	31
	HM 616
	Performance Management and Reward Strategy
	-
	-
	-
	-
	-
	-
	-

	32
	HM 618
	Employability Skill Management
	-
	-
	-
	-
	-
	-
	-

	33
	HM 620
	Training and Development
	-
	-
	-
	-
	-
	-
	-

	34
	HM 622
	Hospitality communication (French)-IV
	4
	4
	 
	 
	3
	30
	70

	35
	HM 651
	Summer internship Presentation (SIP)
	1
	 
	 
	1
	 
	60 
	40

	36
	HM 652
	Research Report Presentation
	1
	 
	 
	1
	 
	 60
	40

	37
	HS 511
	Employability Skills-I
	3
	3
	 
	 
	3
	30
	70

	38
	HS 512
	Employability Skills-II
	3
	3
	 
	 
	3
	30
	70

	39
	HS 611
	Employability Skills-III
	3
	3
	 
	 
	3
	30
	70

	40
	HS 612
	Employability Skills-IV
	3
	3
	 
	 
	3
	30
	70

	41
	DC  501
	Discipline and Co- Curricular Activities – I
	2
	-
	-
	-
	-
	100
	-

	42
	DC 502
	Discipline and Co- Curricular Activities - II
	2
	-
	-
	-
	-
	100
	-

	43
	DC  601
	Discipline and Co- Curricular Activities – III
	2
	-
	-
	-
	-
	100
	-


HM 501

INTRODUCTION TO HOSPITALITY AND TOURISM
 
 C (L, T, P) = 4 (4, 0, 0)

	Unit
	Contents of the Subject
	Total Contact Hours

	I
	HOSPITALITY INDUSTRY: A PROFILE

· Meaning & definition, Historical evolution & development

· Hospitality as an industry.

· Complimentary role with other industries. 

· Tourism- Meaning, Definition Classification and Types. 

· Contribution to Indian and global economy.
	10 hrs

	II
	HOSPITALITY PRODUCTS & SERVICES

· Hospitality accommodation,

· Food & Beverage facilities

· Ancillary services

· Support services etc.
	9 hrs

	III
	HOSPITALITY DISTRIBUTION CHANNELS

· Meaning & definition

· Functions & levels of distribution channels

· Major hospitality distribution channels

· Travel agents, Tour operators, Consortia and reservation system, Global Distribution System (GDS), Internet.
	10 hrs

	IV
	HOSPITALITY ORGANISATIONS 

· Roles and Functions of NTO, DOT, ITDC, RTDC

· FHRAI, HAI

· IHRA,W TO (World Tourism Organisation)
	10 hrs

	V
	CURRENT SCENARIO

Major players in the industry ￳ India and worldwide, recent trends in the industry, emerging markets, role of support services and infrastructure, impact of international and national events, present scenario and future projections of HR issues and technology in industry.
	9 hrs

	
	Total
	48


Books Recommended: 

1. Negi, M.S.: Tourism and Hoteliering  

2. Douglas Foster: Travel and Tourism Management  

3. Seth, P.N.: Successful Tourism Management, Sterling New Delhi.

4. John R.Walker: Introduction to Hospitality Management

BM 501
Organizational Behavior – I
C (L, T, P) = 4 (4, 0, 0)



	Unit
	Course Contents
	Total Contact Hours - 38

	I
	Introduction to Management:  Concept & Nature of Management, Managerial Skills & Levels, Basic Functions of Management                                       
	          6

	II


	Introduction to Organization Behavior: Nature of Organization Behavior, Framework and Models of Behavior
	          6

	III


	Individual Dimensions of Organization Behavior: Individual Behavior and Learning, Motivation – Theories and Models
	          8

	IV
	Behavioral Aspects: Personality, Perception, Attitude and Value
	        10

	V
	Structural  Dimensions: Organizational Theory, Organization Design, Forms of Organizational Structure
	         8


Reference/Text Books:

1. Stephen Robbins : Organizational Behaviour

2. Udai Pareek : Understanding Organizational Behaviour

3. Senge Peter –The learning Organizational 

HM 502  
FOOD & BEVERAGE CONTROL AND MANAGEMENT
C (L, T, P) = 4 (4, 0, 0)

	Unit
	Contents of the Subject
	Total Contact Hours 

	I
	INTRODUCTION TO THE FOOD AND BEVERAGE OPERATIONS

· The evolution of catering operations & its scope. 

· Structure of F & B Operations – Service Areas & Production Areas, F & B Services & Food Production Divisions, Duties & Responsibilities of Staff, Attributes required, etc.

· Job Description and Job Specification.

Back areas: Still Room, Wash-up, Hot-Plate, Plate Room, Kitchen Stewarding, Kitchen 
	10 hrs

	II
	FOOD AND BEVERAGE SERVICE METHODS

· Menus and Covers (Introduction, types. French classical menu, menu engineering and accompaniments.

· Table Service – Silver/English, Family, American, Butler/ French, Russian

· Self Service - Buffet and Banquet  Service

· Specialized Service – Gueridon, Tray, Trolley, Lounge, Room etc.

· Single Point Service- Takeaway, Vending, Kiosks, Food Courts, Bars.

· In room dining
	9 hrs

	III
	SERVICE AND SELLING TECHNIQUES 

· Establishing service standards for Successful service & selling ( the techniques & strategies)

· The Bartender-his role as a psychologist, his role as a sales person, his role in alcohol awareness. 

· Method of drink making – shakes, blended drinks

· Desk station setup for effective service. 
	10 hrs

	IV
	FOOD AND BEVERAGE WORKING ENVIRONMENT

· The working environment, Maintaining a safe and secure environment

· Maintaining a professional & hygienic appearance, maintaining effective working relationships contributing to the development of self and others. 

· Selection, uses and care of equipment

· Maintaining clean food production areas. Nutrition and healthy eating.

· Alcoholic Beverages(Wine, Beer, Spirits,  Liqueurs, Liquors etc )
	10 hrs

	V
	PURCHASES AND CONTROL PROCEDURES

· Purchasing- introduction, duties of purchasing manager, purchasing procedure

· Selection of a supplier, Standard Purchase Specification Purchase specifications for food & beverage items.

· Receiving, storing and issuing- receiving of food materials, storing and issuing of food

· Record Keeping-Stock taking of food. Receiving, storing and issuing beverage, stock taking of beverages.

· Essentials of a control system, Billing methods – Duplicate and Triplicate system, KOTs and BOTs, Computerized KOTs

· Calculation of food cost, Methods of food control, food control checklist.

· Beverage controlling- calculation of beverage cost, methods of beverage control, control checklist. 

· Operating Yardsticks- Total food & beverage sales, departmental profit, ratio of food and beverage sales to total sales, ASP, sales mix, payroll costs, index of productivity, stock turnover, sales/ waiter and sales/ sq. foot.
	9 hrs

	
	Total
	48


Recommended Books:

1. Food and Beverage Services(Training Manuals) by Sudhir Andrews Tata Mc. Hill Publications.

2. Food Service and Catering Management-R.R.Malhotra.

3. Hotel and Restaurant Management-T.Chand.

4. Menu Planning for Hospitality Industry-J.Kivela ,Global Books.

5. Food Service Management Principles and Practices by M.Bhojwani Rajat, Publications.

BM 502      Human Resource Management

C (L, T, P) = 4 (4, 0, 0)

	Unit
	Course Contents
	Total Contact Hours-37

	I
	 Introduction: Human resource management - introduction, objective and scope/dimensions – personnel management – nature & scope of personnel functions, personnel policies, role & status of personnel management
	          6

	II


	Human Resource Planning: Human resource planning - concept, objectives, process, techniques. Job Analysis & design – concept, approaches, job description, job specification, process.
	          8

	III


	Recruitment, Selection and Training: Human resource procurement – sources, recruitment & their methods, selection & their procedure and induction. Training, training phases, need assessment, training methods - lecture, case method, role playing, in-basket t- group, incident, syndicate, evaluation of a training program, career planning and development
	          10

	IV
	Performance Appraisal & Employee Motivation: Performance measurement and reward systems - introduction, performance drivers, MBO as appraisal tool. Discipline, Grievance handling procedure. 


	           7

	V
	Employee Compensation: Employee compensation-purpose and importance, components. non monetary rewards, workers participation in management employee. Employee empowerment
	           6


Reference/Text Books:

Gary Desslar

Human Resource Management

Ashwathappa

Human Resource Management

Pareek & Rao

Designing & Managing Human Resource Systems

BM 503     Quantitative Techniques

C (L, T, P) = 4 (4, 0, 0)

	Unit
	Course Contents
	Total Contact Hours-34

	I
	Introduction and Matrix Algebra: Definition & classification of quantitative techniques, methodology of quantitative techniques and their advantages, definition of matrix, their types & operations, determinant of a matrix, adjoint & inverse of a matrix, methods of matrix to solve linear equations.
	          6

	II


	Linear Programming, Probability: LP problem formulation, graphical & simplex methods to solve LPP, issues in LP, dual of a given LPP, two phase method
	          7

	III


	Decision and Game Theory: Types of decision situations, different decision rules/criteria under these situations, EVPI, decision tree analysis, bayesian approach, two persons zero sum games, pure & mixed strategy, methods of their solution
	          8

	IV
	Measures of Central Tendency and Dispersion: Objectives and types of averages, mean, median, mode, range, interquartile range & quartile deviation, mean deviation, variance, standard deviation, bienayme – chebyshev rule.
	           7

	V
	Transportation and Assignment Problems: Methods of making initial assignment, optimality test methods, their issues & techniques to solve them, concept, method to solve them–hungarian method, their issues.
	           6


Reference/Text Books:

Khandelwal, Gupta & Gupta                          Quantitative Techniques

Dr. N. P. Agarwal                                           Quantitative Techniques

Khandelwal, Gupta, Agrawal, Ahmed
Quantitative Analysis for Management  
HM 503
HOSPITALITY COMMUNICATIONS-I (French)

C (L, T, P) = 4 (4, 0, 0)
	Unit
	Contents of the Subject
	Total Contact Hours

	I
	Essentials of Grammar:

· Parts of Speech

· Punctuation

· Vocabulary Building

· Phonetics
	10 hrs

	II
	Office Management:

· Types of Correspondence

· Receipt and Dispatch of Mail

· Filing Systems

· Classification of Mail.

· Role & Function of Correspondence

· MIS, Managing Computer
	9 hrs

	III
	Letter & Resume Writing:

· Types of Letters-Formal / Informal

· Importance and Function

· Drafting the Applications

· Elements of Structure

· Preparing the Resume, Do’s & Don’ts of Resume

· Helpful Hints
	10 hrs

	IV
	Presentation Skills:

· Importance of Presentation Skills

· Capturing Data

· Voice & Picture Integration

· Guidelines to make Presentation Interesting

· Body Language

· Voice Modulation

· Audience Awareness

· Presentation Plan, Visual Aids

· Forms of Layout, Styles of Presentation.
	10 hrs

	V
	Introduction to French-
· Distinction between vowels and consonant words and their use of different accents. 

· Articles. Definite articles- Le, la, L’ and Les 

· Indinite articles- Un, Une and Des. Verbs- present indicative tense. 

· To be – etre 

· To have- avoir 

· To live- habiter 

· To call oneself- s’ appeler 

· Vocabulary related to house and class room, days of the week and months of the year, self intro., 

Presenting and introducing another person, greetings- how to greet and reply to a greeting, different names. Intro to the number and gender of nouns and adjectives, numerals, numbers 1 to 100, 1000. time of the day, members of the family, hotel and kitchen personnel. 
	9 hrs

	
	Total
	48


Recommended Books:

1. .Business Communication-Meenakshi Raman and Prakash Singh by Oxford Uni.Press.

2. Basic French (Practice makes perfect basic  French ) by eliance keubegov.

3. The everything learning French Book by Bruce sale and David Hebert.

4. Business Communication  Today by Coutland L Bovee, john V.thill , Barbara E.Schatzman , Prentice hall.

HM 504




Front Office Management

C (L, T, P) = 4 (4, 0, 0)

	Unit
	Contents of the Subject
	Total Contact Hours

	I
	INTRODUCTION TO HOTEL INDUSTRY

· A brief history of hotels – India & Abroad

· Classification & Categorization of hotels

· Types& Organization Structure of a Hotels

· Meaning, Definition & Importance of Rooms Division

· Organizational Structure of Rooms Division

· Job Description & Job Specifications of Rooms Division staff.

· Inter departmental Communication/coordination. 
	10 hrs

	II
	· The Guestrooms & Facilities 

· Types of rooms and keys 

· Room Status Terminology

· Standard layout (single, double, twin, suite rooms)

· Furniture / Fixtures / Fittings / Soft Furnishing /Accessories / Guest Supplies /Amenities in a Public Area Facilities
	9 hrs

	III
	FRONT OFFICE PROCEDURES

· Front Office Equipment, Telecommunication

· Reservations – Types, Procedures, Rates, Plans.

· Bell Desk Operations, Guest Registration

· Front Office Accounting, Check Out & Settlement of Bills. 

· Planning and evaluating Front Office Operations

· Room rate and rack rate structure.

· Criterion of establishing room rates.

· The Rule Of Thumb Approach.

· The Hubbart’s Formula – introduction. 

· Room rate designations 

· Forecasting - Room Availability. 

· Room Revenue, Daily operation reports.

· Break Even Analysis
	10 hrs

	IV
	YIELD MANAGEMENT

· Introduction and Concepts covered.

· Differential Rates.

· Forecasting Bookings.

· Rate availability restrictions.

· Statistical representations – threshold curves.
	10 hrs

	V
	ROOM SALES MANAGEMENT

· Adequate Staffing. Rooms Inventory.

· Call management. Reservation Map.

· Sales strategies. Merchandising

· Direct Sales  – Travel Agents, Tour Operators, Hotel Booking Agencies, and Tourist Information Centre
	9 hrs

	
	Total
	48


Recommended Books:

· Front Office Operations by Colin Dix and Chris Baird, Pearson Education.

· Front Office Operations- Michael Kasawana.

· Front Office Operations –J.M. Bardi.

· Front Office Manuals-Sudhir Andrews

· Check In-Check Out.

BM 505    MARKETING MANAGEMENT

C (L, T, P) = 4 (4, 0, 0)

	Unit
	Course Contents
	Total Contact Hours-31

	I
	Introduction to Marketing: Introduction Meaning, Definition, Philosophies of Marketing, Scanning the Marketing Environment, Ethical and Social issues of Marketing. , Introduction to Marketing research: Meaning, Definition, Process of Marketing research  & MIS. Rural Marketing: The profile of rural market of India. The main problem area in rural marketing, , Market Segmentation & Marketing communication in Rural Markets.
	          6

	II


	Market segmentation, targeting & positioning : Determining alternative market or segment attractiveness, Bases of segmentation  – Making, market and segment choices -  Principles of competitive positioning - Communicating the competitive position Targeting, Alternative targeting strategies Positioning  :Meaning, Definition, Requirement ,Product Positioning, Types of Positioning,  Positioning Process
	          7

	III


	Consumer Behavior: Understanding Consumer Behavior, Factors Influencing consumer behavior ,Consumer  Decision Making Process ,Organizational Consumer Behavior ,Factors Influencing Organizational Consumer Buying Behavior. 
	          6

	IV
	Product and Pricing Decision: Product Decision: Meaning, Definition, Classification, Product Mix & Product Line decision, Product Life cycle ,New Product Development  ,Branding, Packaging & Labeling Decisions. Pricing: Meaning, Definition, Objectives, Factors Affecting Pricing Decisions ,Price Setting Procedure, Selecting Pricing Strategies, Selection of Pricing Method.
	           6

	V
	Distribution and Promotion Decision: Market Channel Decisions : Meaning ,Definition Functions and Types, Factors Affecting in Selection of Channel, Channel Process , Introduction to VMS, HMS,MLM. Managing the Marketing  Promotion Decisions:, Advertising, Sales Promotion ,Personal Selling, Public Relations, Direct & Online Marketing
	           6


Books recommended 

Philip Kotler: Marketing Management (Analysis, Planning and Control) PHI

Ramaswamy & Namakumari: Marketing Management- MacMillan

Kaushal: Case study Solutions – Marketing – MacMillan

Varshney Maheshwari: Marketing Management

HM 508    MANAGEMNT OF TRAVEL AGENCIES AND TOUR OPERATIONS C (L, T, P) = 4 (4, 0, 0)

	Unit
	Contents of the Subject
	Total Contact Hours

	I
	Meaning and Nature

· Meaning and functions of travel agencies and tour operation.

· How to work as  sub agent, working as GSA and PSA.

· Importance or significance of Travel Agencies

· Tourist Facilities & Transportation 

Accommodations.

Transport- air, rail, road, water, etc.
	10 hrs

	II
	Travel and Tourism Terminologies

· Travel lingo- Technical Terminology of Tourism.

· Meaning of travel agency and tour operator. Distinction or difference between the two. 

· Classification of travel agency- GSA, PSA, Stock holder.
	9 hrs

	III
	Tour Operations

· Tour and Tour Operators: Various Types of whole sellers and operators.

· Documentation Formalities-Passport, VISA, Foreign Exchange allowances for business and Holiday.

· Routing and Itinerary.

· International Travel Passes-VUSA, GURAIL, GREYHOUND,DISCOVER INDIA etc.
	10 hrs

	IV
	Ticketing

· Ticketing-Introduction about Domestic and International Ticketing.

· International Time calculator

· Baggage allowances

· Airlines codes

· International Credit Cards

· Travel Insurance-Mediclaim.
	10 hrs

	V
	Travel and Trade Organizations

· Travel trade organizations/ associations: IATO, IATA, ASTA, PATA, TAAI, Ministry of Tourism, etc. 
	9 hrs

	
	Total
	48


Books Recommended:

· Profile of Indian Tourism – Shalini Singh

· Tourism Today – Ratandeep Singh 

· Tourism Principles and Practices – A.K. Bhatia 

· All you wanted to know about Airlines Functions-K Sikdar.

· Negi, M.S.: Tourism and Hoteliering  

· Douglas Foster: Travel and Tourism Management  

· Seth,P.N.:Sucessful Tourism Management, Sterling New Delhi.
BM 509     Management Information System

C (L, T, P) = 4 (4, 0, 0)
	Unit
	Course Contents
	Total Contact Hours-31

	I
	Information & System:  Information - concepts, classification of information, methods of data & information collection, value of information, information system - definition. Types of systems, elements of a system, human as an information processing system. International business and IT.
	          6

	II


	Management Information System: Management Information System (MIS) - definition, nature & scope, MIS characteristics, functions, structure of MIS, role of MIS, MIS as a control system, application of MIS, ERP & It’s benefits
	          7

	III


	Internet:  Internet - introduction to internet, why we need internet, internet tools & services, www, internet in India, security, web browser, future of internet. E-commerce - introduction, e- business fundamentals.
	          6

	IV
	New Information Technology: New information technology: interconnection and networking, multimedia, neural networks, artificial intelligence
	           6

	V
	Issues for senior management - Management issues, Security issues - viruses, worms and other creatures ,Changing world of information.
	           6


Reference/Text Books:

Henry Lucas

           
Management Information Technology

Lauden & Lauden

Information Technology

BM 511   


FINANCIAL ACCOUNTING

C (L, T, P) = 4 (4, 0, 0)


	Unit
	Course Contents
	Total Contact Hours-32

	I
	FUNDAMENTAL OF ACCOUNTING : Types of Transactions, Journal Entries, Preparation of Ledger, Preparation of Trial Balance
	          6

	II


	PREPARATION OF FINAL ACCOUNTS With Adjustments: 
Preparation of Trading Account from Trial Balance, Profit & Loss Account, Balance Sheet 
	          6

	III


	ACCOUNTING OF NON TRADING ORGANIZATIONS
: Receipt & Payment Account, Income & Expenditure Account

Balance Sheet
	          6

	IV
	INSURANCE CLAIM: Loss of Stock, Loss of Profit, Comprehensive Insurance
	           6

	V
	DEPRECIATION ACCOUNT: Fixed Line Method, Diminishing Method, Departmental Account
	           8


Books Recommended:

1. Shukla Grewal – Financial Accounting

2. Tukaram – Accounting for Managers

3. Jain Khandelwal Pareek – Financial Accounting

BM 512
Organizational Behavior – II
C (L, T, P) = 4 (4, 0, 0)



	Unit
	Course Contents
	Total Contact Hours - 37

	I
	Interactive Dimensions of OB: Interpersonal Behavior, Group Dynamics & Behavior, Leadership 
	          8

	II


	Conflict Management: Communication, Power & Politics, Organizational Conflicts & Negotiation
	          8

	III


	Organizational Culture: Learning Organizations, Organizational Culture, Knowledge Management
	          7

	IV
	Organizational Change & Development: Process of organizational change, Implementation of change & resistance to change Organizational development.
	           7

	V
	OB Research: TQM & OB, OB research methods
	            7


Books Recommended

1. Robbins, Stephen: Organization Behavior, Pearson Publications

2. Luthans : Organization Behavio

3. Pareek Udai: Organization Behavior, Oxford Publishers

BM  514              Strategic Marketing Decisions
     C (L, T, P) = 4 (4, 0, 0)

	Unit
	Course Contents
	Total Contact Hours-31

	I
	Overview of Marketing Strategy: Meaning, definition of strategic marketing, Difference between marketing management Relationship with Corporate Vision, Mission and Objectives. Market-led strategic management, 

Competing through superior service and customer relationships - The three ‘S’s of customer service - Providing superior service - Measuring and monitoring customer satisfaction


	          6

	II


	Strategic Planning: Meaning, Definition of strategic marketing planning, Strategic Planning Process in Marketing, Scope & Importance of Strategic Planning, Corporate & Divisional Strategic Planning, Establishing & Resource Allocation to SBU, BCG & GE Matrix Marketing Control & Marketing Audit.
	          7

	III


	Strategic Marketing analysis – Identification of attractive markets, Industry/ business analysis and sustaining competitive advantage Introduction to Marketing Strategies: Concept of Competitive Advantage, Strategies   for Market Leaders, Market Challenger, Market Follower and Market Nicher, Porters Five Forces Model. 
	          6

	IV
	Marketing Strategies for Marketing Mix : Strategies for Product related issues, Pricing related issues, promotion related issues & Place related issues,

Marketing Strategies for Retailing: Meaning of Retailing, types of retailers Retail product mix, Marketing Management and Related issues in retailing- Meaning of Retail marketing, role of pricing in retail market, pricing strategies and methods in retail market, promotion in retailing.
	           6

	V
	Integration of Marketing Strategies: Application to different business sectors – FMCG, Industrial, & Services. Constraints in marketing strategy implementation. Periodical assessment.
Paradigm shift in marketing: The evolution of marketing theory - 4Ps to 7Ps,

Transactional marketing approach to relationship marketing philosophy – competitive advantage through Relationship Marketing – RM in industrial markets and consumer markets, services


	           6


Books recommended : Philip Kotler: Marketing Management (Analysis, Planning and Control) PHI

1. Ramaswamy & Namakumari: Marketing Management- MacMillan

2. Kaushal: Case study Solutions – Marketing – MacMillan

3. Varshney Maheshwari: Marketing Management

HM 514


HOSPITALITY COMMUNICATIONS- II
  C (L, T, P) = 4 (4, 0, 0)

	Unit
	Contents of the Subject
	Total Contact Hours

	I
	Interpersonal Communication: Transactional Analysis & life positions, Interpersonal skills  
	10 hrs

	II
	Group Communication: Group Personality & nature of group communication, Group Decision – making techniques, Meetings, Brainstorming, Delphi technique,  Advantages & disadvantages of group decisions making.
	9 hrs

	III
	Internal Communication in Organization: Orders & Circulars, Memorandum  Business proposals & Report writing: Structure layout, Data Collection & Analysis, Preparing the Report. Corporate correspondence: Correspondence with banks & Insurance, Quotations & Tenders, Sales & order letters 
	10 hrs

	IV
	French

Small Sentence Making 
	10 hrs

	V
	French 

Reading and writing comprehensions.
	9 hrs

	
	Total
	48


Recommended Books:

· Business Communication-Meenakshi Raman and Prakash Singh by Oxford Uni.Press.

· Basic French (Practice makes perfect basic  French ) by eliance keubegov.

· The everything learning French Book by Bruce sale and David Hebert.

· Business Communication  Today by Coutland L Bovee, john V.thill , Barbara E.Schatzman , Prentice hall.

HM 551

SEMINAR ON CONTEMPORARY HOSPITALITY ISSUE
C (L, T, P) = 1 (0, 0, 1)

Paper HM 551 is on Seminar on Contemporary Management issues. Here the faculty members will assign contemporary issues concerning with Indian Hospitality sector. A student has to submit a project based on the field study for 7 days to any area of the contemporary hospitality sector. The student will prepare seminar under guidance of faculty members to be allotted by the director/principal of the institute. There will be no internal assessment. The student will submit written report and make an oral presentation before a panel of internal examiner (director/principal of the institute or his or her nominee) and external examiner (to be appointed by director/principal of the institute from a panel proposed by the board of studies and approved by the vice chancellor of SGVU). The assessment of the report and its presentation will be jointly done by the internal and external examiner.

HM 552 
COMPULSORY INDUSTRIAL TOURS AND PRSENTATION

A student has to undergo for a compulsory Industrial Tour with the class for 7-10 days and a report need to be submitted to the Dept. followed by the Presentation.

HM 601

ACCOMODATION OPERATIONS AND MANGEMENT 
 C (L, T, P) = 4 (4, 0, 0)

	Unit
	Contents of the Subject
	Total Contact Hours

	I
	· Introduction to the House Keeping-Structure and Job responsibilities.

· Control Desk, Forms, Files, Formats & Registers.

· The Linen Room & HK Stores procedures.

· Supervision in House Keeping – Rules on a guest floor, TBBC Rule, Key Controls.

· Guestroom Cleaning Services.

· Cleaning the Public Areas. 

· Laundry Systems – In-house v/s Contract.
	10 hrs

	II
	· Briefing & Debriefing

· Control desk

· Duty Rota & work schedule

· Files with format used in Housekeeping department.
	9 hrs

	III
	· Fabric- basic types and types of weaves.

· Laundry services- dry cleaning and stain removal, records maintained in laundry, valet services.

·  Bed & bedding- size, care & cleaning of beds- bed linen, blankets, bed spreads, mattress covers & pillows.

· Cleaning equipments

· Classification and types of equipment with Diagrams.

· Different types of floors and Flower arrangement
	10 hrs

	IV
	· Meaning of credit control; objectives of credit control measures; hotel credit control policy; guest with guaranteed bookings; settlement by corporate accounts; accounts settled by credit cards,

· Credit control measures required when receiving reservations, credit control measures at check in; credit control measures by other sales department 

· Credit control at check out; after guest departure, preventing skippers- on arrival, during the stay, on the day of departure, the right of lieu.
	10 hrs

	V
	· Introduction.

· Evolution and technology in PMS.

· Selection of PMS as per the property.

· Various affiliated menus of PMS & their interface with Front Desk System.

· PMS in House Keeping – interfaces, inventory management, par stock applications, stores, etc.
	9 hrs

	
	Total
	48


Books Recommended: 

1. Hotel Hostel and Hospital Housekeeping – Joan C Branson & Margaret Lennox (ELST). 

2. Managing Housekeeping Operations – Margaret Kappa & Aleta Nitschke 

3. Hotel House Keeping – Sudhir Andrews (Tata McGraw Hill). 

4. The Professional Housekeeper – Tucker Schneider, VNR.

5. Hotel House keeping Operation and management – G Raghubalan, Smritee raghubalan (Oxford) 

BM 601   
  Operation and Production Management 

C (L, T, P) = 4 (4, 0, 0)


	Unit
	Course Contents
	Total Contact Hours-35

	I
	Operation Research: Operation management - introduction. Operation research and operation strategy, forecasting demand and linear regression, transportation and assignment problems, allocation of resources
	          6

	II


	Production Management: Nature and scope of production management - process planning and design facility location; types of manufacturing systems & layouts; layout planning and analysis material handling - principals-equipments, line balancing-problems operations decisions-production planning and control - in mass production in batch/job order manufacturing.
	          8

	III


	Facilities Planning: Capacity planning - models, process planning - aggregate planning - scheduling maintenance management concepts - work study, method study, work measurement, work sampling work environment-industrial safety; computer aided manufacturing (CAM), artificial intelligence & expert systems.
	          7

	IV
	Material Management: Material management - an overview, production control, storage and retrieval system. Inventory control - JIT .Network techniques – simulation, EOQ, EOQ problems with shortage, allowed, standardization, and waste management.
	           7

	V
	TQM and Project Management: Concept of total quality (TQ). International quality certification and other standards and their applicability in design manufacturing humanistic and marketing aspects of TQ. Total quality of services. Total quality and safety. ERP and business process engineering maintenance management, project management-PERT & CPM.
	           7


Reference/Text Books:

S.N. Chery - Production and Operation Management

E. E. Adams -
Production and Operation Management
BM 602  


ENTREPRENEURSHIP


C (L, T, P) = 4 (4, 0, 0)

	Unit
	Course Contents
	Total Contact Hours-32

	I
	Introduction: Definition, meaning, importance and relevance of Entrepreneurship, types & characteristics of entrepreneurship, identification and classification of business opportunities,  barriers to entrepreneurship. environmental scanning through 7 Domains of market attractiveness & porter’s 5-forces model 
	          7

	II


	Needs, Tools and techniques for market assessment & survey, entrepreneurial motivations & environmental innovations & creativity.
	          7

	III


	Business plan writing, scope, types, sources and process of identifying target market,  survey industry & competition analysis. 
	          6

	IV
	Entrepreneurship development program: Objectives, Programs of EDP, Entrepreneurial development cycle, Relevance & Accruements of EDP, Role of Government in organizing EDPs, E-business & Networking
	           6

	V
	Small business management:  Starting up a new business venture, Source of Fund-Raising to start up a New Business Venture, Developing Marketing Strategies 
	            6


Books Recommended:

1. Jain P.C handbook for New Entrepreneurs: Oxford University Press

2. Drucker Peter F: Innovation & Entrepreneur

3. Lalitha D Rani : Women Entrepreneur. APH Publishing Corporation

BM  603      


Business Law


C (L, T, P) = 4 (4, 0, 0)


	Unit
	Course Contents
	Total Contact Hours-37

	I
	Introduction to legal Environment: Definition of Law, classification of law, Indian judiciary system.

Indian Contract Act, 1872 (Fundamental Knowledge) : Essentials of valid contract,

discharge of contract, remedies for breach of contract. Hypothecation,  mortgage , Quasi Contract.

Special contracts: Contracts of Indemnity, Guarantee, Bailment, Pledge and Agency.
	          6

	II


	Sale of Goods Act 1930 (Fundamental Knowledge) : Meaning of Sale and Goods, Conditions and Warranties, Transfer of Property, Rights of an unpaid seller.

Basic Conceptual Knowledge: OPC, HUF, Partnership Act 1932, LLP, NGO, Co-operative societies, HPA, IPR..
	          8

	III


	The Negotiable Instruments Act 1881  (Fundamental Knowledge) : Essentials of a Negotiable instruments, Kinds of Negotiable Instrument Holder and Holder in Due Course, Negotiation by endorsements, crossing of a cheque and Dishonour of a cheque.

Basic Conceptual Knowledge: Excise act, Sales tax, overview of income tax act & customs act
	          7

	IV
	Environmental law (Basic elementary knowledge) : Land pollution, Water pollution, Air pollution and Noise pollution.

Consumer Protection Act: Definition of consumer, unfair trade practice,
Alternative Dispute Remedies: Arbitration, conciliation, Mediation, Negotiation.
	           8

	V
	The Companies Act 1956 (Basic elementary knowledge) : Essential characteristics of a company, types of companies, memorandum and articles of association, prospectus, shares – kinds, allotment and transfer, debentures, essential conditions for a valid meeting, kinds of meetings and resolutions. Directors, Managing Directors-their appointment, qualifications, powers and limits on their remuneration, prevention of oppression and mismanagement, winding up of the Company and its types.
	           8


Text Books:

1. Maheshwari, S.N. and S.K. Maheshwari; A Manual of Business Law, 2nd

Edition, Himalaya Publishing House, 2004..

BM 604
         RETAIL AND SUPPLY CHAIN MANAGEMENT
C (L, T, P) = 4 (4, 0, 0)

	Unit
	Contents of the Subject
	Total Contact Hours

	I
	Meaning of Retailing: Types of retailers, retailing in India; Retail Market Strategy and Consumerism.Customer Relationship Management- Meaning, importance, CRM process;, The need of studying consumer behavior, factors influencing the retail shopper. Management Information System in retailing-focus on safety at retail outlets, Handling of inventory shrinkages
	10 hrs

	II
	Marketing Strategies for Retailing: Retail product mix, Marketing Management and Related issues in retailing- Meaning of Retail marketing, role of pricing in retail market, pricing strategies and methods in retail market, promotion in retailing Retail product mix, Marketing Management and Related issues in retailing- Meaning of Retail marketing, role of pricing in retail market, pricing strategies and methods in retail market, promotion in retailing
	9 hrs

	III
	Merchandise Management: Meaning of Merchandise Management, function, roles & responsibilities of merchandising, categorizing the buying process, functions of buying for different types of organizations.

	10 hrs

	IV
	Supply Chain Management: An introduction, nature & concept, evolution, Components & Functions of Logistics  Management .Customer Service: Introduction, Nature & Components, Customer service cost, Strategic customer service management & Measurement, Customer service strategy  
	10 hrs

	V
	Emerging issues and challenges: Recent developments in Retail & supply Chain Management. Case Study  on National & International Major Retail players
	9 hrs

	
	Total
	48


Books Recommended:

1. Logistics & Retail Management By John Ferme, Leigh Sparks

2. Retailing at Century end: Some challenges for Management and research. Dawson J

BM  605      Corporate Strategy & Ethics

C (L, T, P) = 4 (4, 0, 0)


	Unit
	Course Contents
	Total Contact Hours-37

	I
	Introduction:

· Meaning of Strategic Management,

· Role, Process and Limitation of Strategic Management, 

· Organisational Mission Vision, Goals and Ethics.
	          6

	II


	Environmental Scanning:

· Appraisal of external environment,

· Dynamics of internal environment, 

· Organizational capabilities and Appraisal.
	          8

	III


	Strategy Formulation:


· Business level strategy,

· Corporate Level Strategy, 

· Functional Strategies.
	          7

	IV
	Strategy Implementation:

· Aspects of Strategy Implementation,

· Project Implementation,

· Procedural Implementation, 

· Resource Allocation, Organisational design and change,Corporate Culture.
	           8

	V
	Strategy Evaluation and Control: 

· Meaning of Strategic Evaluation and Control

Criteria and Techniques of Strategic Evaluation and control
	           8


      Reference/Text Books:

Azhar Kazmi


Business Policy & Strategic Management

Johnson & Scholes

Exploring Corporate Strategies

Wheelan, Hunger

Strategic Management

Ramaswami, Namakumari
Strategic Planning: Formulation of Cor. Strategy

HM 606


ECOLOGY AND ENVIRONMENTAL ISSUES

C (L, T, P) = 4 (4, 0, 0)

	Unit
	Contents of the Subject
	Total Contact Hours 

	I
	Introduction to Ecology and Environment:

Ecology and Ecosystem-Characteristics, structure and functions, Importance, Ecology and Hospitality Industry


	10 hrs

	II
	Waste Management

Why Manage Waste? Types of wastes, Recycling, Non- Hazardous Energy Separation, Case Study
	9 hrs

	III
	Water Management

Water and Environment, Improving water quality, Recycling water Case Studies
	10 hrs

	IV
	Energy and Waste Conversion

Introduction, Energy efficiency action Plan, Assessing current performance, Energy Conservation Measure, Guidelines for major use areas, Making Decision about investments

Evaluation of new technology
	10 hrs

	V
	Hotels and Air pollution

Indoor air Quality, External air Emissions – Noise - Introduction, Problems of the Noise, Program of tackling noise; Hazardous materials - Definition,  Sources, Hazards, Dealing with hazardous materials; Ecotels - What are Ecotels? Case Studies India, abroad; Building of the Future - Building Materials-cement, bricks, wall panels; Paints - Smart Buildings, Current Technology
	9 hrs

	
	Total
	48


Recommended Books:

· Environmental Management for Hotels, Butterworth & Heinemann
· Ecology Wildlife and Tourism Development-A.K.Raina

· Environment and Tourism-Geetanjali

· Newsome, D., Moore, S.A. and Dowling, R.K. (2002) Natural area tourism: ecology, impacts, and management.Channel View Publications, Clevedon
HM 608

TOTAL QUALITY MANAGEMENT

C (L, T, P) = 4 (4, 0, 0)

	Unit
	Contents of the Subject
	Total Contact Hours

	I
	PHILOSOPHY AND BASIC CONCEPTS

· Introduction: Basic Concepts and Approach

· Quality Management: Leading thinkers

· Building Blocks of TQM
	10 hrs

	II
	STRATEGIC CONSIDERATIONS

· TQM and Business Strategy

· Quality Centred Strategic Planning

· Economics of Quality
	9 hrs

	III
	TOOLS AND TECHNIQUES

· Statistical Quality Control

· Other Concepts, Tools and Techniques - I

· Other Concepts, Tools and Techniques - II
	10 hrs

	IV
	ORGANISATION AND LEADERSHIP

· Organisation for Quality

· Quality Culture and Leadership

· Motivation and Commitment
	10 hrs

	V
	MANAGEMENT SYSTEMS FOR TQM

· ISO 9000 Quality Management Systems

· Environmental Management Systems (EMS)

· Management Systems for Safety and Health

· Auditing and Certification

· Awards and Certification(Hospitality Industry)
	9 hrs

	
	Total
	48


Recommended Books:

· Principles of Total Quality by Vincent k.Omachonu,Joel E.Ross and J.A.Swift.

· Total Quality Management-Gopal K Kanji

· Total Quality Management-P.N.Mukherjee.

· Total Quality Management an introductory text-Paul T. J. James.
HM 609   EMERGING TRENDS IN THE HOSPITALITY INDUSTRY    C (L, T, P) = 4 (4, 0, 0)

	Unit
	Contents of the Subject
	Hours 

	I
	Emerging Trends in the Hotel Industry - Ecotels, Green Hotels, Eco-Friendly Hotels, Ice hotels, Life Style Hotels, Pets Friendly hotels, Floatels etc.
	10 hrs

	II
	Technological Advancements - Uses of CCTV, ATM, Intranet, Internet, Uses of Biometrics, Sensors, Advance security systems, Water and Waste Management Systems.
	9 hrs

	III
	Emerging Trends in the Tourism Industry - Rural Tourism, Sex Tourism, Space Tourism, Eco Tourism, Green Tourism, Sustainable Tourism, Package Tourism.
	10 hrs

	IV
	Shopping malls in Hotels, Amusement park and recreational centers in hotels, Kids club, environmental disaster Management etc.
	10 hrs

	V
	Case Study - A case study along with the presentation has to be submitted to the concerned faculty on “The latest trends practiced in the hospitality industry”. A student or a group of students has to undergo any hospitality organization to cover the topic.
	9 hrs


Recommended Books:

· Modern Trends in Hospitality Industry by R.K Singh.

· Disaster Management by G.K.Ghosh A.P.H Publishing Corporation.

· Rural Tourism by Subir Ghosh.

· Tourists in Space:A practical Guide by enik Seedhouse

· Marine Ecotourism by Brian Garrod and Julie C. Wilson (Channel View Publications, 2002). 
HM 610    TRAVEL AGENCIES AND TOUR OPERATION (PROFESSIONAL ELECTIVES)    

   C (L, T, P) = 4 (4, 0, 0)

	Unit
	Contents of the Subject
	Total Contact Hours

	I
	Meaning and Nature

· Meaning and functions of travel agencies and tour operation.

· How to work as  sub agent, working as GSA and PSA.

· Importance or significance of Travel Agencies

· Tourist Facilities & Transportation 

Accommodations.

Transport- air, rail, road, water, etc.
	10 hrs

	II
	Travel and Tourism Terminologies

· Travel lingo- Technical Terminology of Tourism.

· Meaning of travel agency and tour operator. Distinction or difference between the two. 

· Classification of travel agency- GSA, PSA, Stock holder.
	9 hrs

	III
	Tour Operations

· Tour and Tour Operators: Various Types of whole sellers and operators.

· Documentation Formalities-Passport, VISA,  Foreign Exchange allowances for business and Holiday.

· Routing and Itinerary.

· International Travel Passes-VUSA, GURAIL, GREYHOUND,DISCOVER INDIA etc.
	10 hrs

	IV
	Ticketing

· Ticketing-Introduction about Domestic and International Ticketing.

· International Time calculator

· Baggage allowances

· Airlines codes

· International Credit Cards

· Travel Insurance-Mediclaim.
	10 hrs

	V
	Travel and Trade Organizations

· Travel trade organizations/ associations: IATO, IATA, ASTA, PATA, TAAI, Ministry of Tourism, etc. 
	9 hrs

	
	Total
	48


Books Recommended:

· Profile of Indian Tourism – Shalini Singh

· Tourism Today – Ratandeep Singh 

· Tourism Principles and Practices – A.K. Bhatia 

· All you wanted to know about Airlines Functions-K Sikdar.

· Negi, M.S.: Tourism and Hoteliering  

· Douglas Foster: Travel and Tourism Management  

· Seth,P.N.:Sucessful Tourism Management, Sterling New Delhi.

BM 609   Marketing of Services        C (L, T, P) = 4 (4, 0, 0)

	Unit
	Course Contents
	Total Contact Hours-30

	I
	Introduction to Service Marketing :Understanding Service, The Nature of Service Marketing , Classification of service
	       6

	II


	Service Consumer Behavior: Understanding Consumer Behaviors, Customer expectations & perceptions , Managing & exceeding customer service exportations, Strategic for influencing customer perception
	         6

	III


	Strategic Issues in Services Marketing : Market Segmentation & Targeting ; Individualized Service and Mass Customization, Differentiation and Positioning of Services ; Steps in developing a positioning strategy, Developing and maintaining demand & capacity   
	          6

	IV
	The marketing mix and services : The marketing mix elements ,Traditional marketing mix – Product, price place, promotion & communication services ,Extended marketing mix – people, process physical evidence in services 
	          6

	V
	Challenges of service marketing : Developing & managing the customer service function ,Marketing planning for service ; Developing & maintain quality in services ,Relationship marketing ,Service marketing – specific Industries.: Tourism, Travel, Transportation service marketing ,Financial services ; Education & Professional service Telecom & courier, Media service ,Case Studies
	            6


Reference / Text Books: 

1.Valario A. Zeithanala ,Parsoranan & Leonard Berry: Delivering Quality Service

2.A.V.S. Rao : Service Sector Management in India

3.Christopher H. Lovelock: Managing Services

4.A. Valerie, Zeithanal & Mary Jo Bitner: Service Marketing – Integrating Customer Focus across the Firm.

HM 612     EVENT MANAGEMENT (PROFESSIONAL ELECTIVES)      C (L, T, P) = 4 (4, 0, 0)

	Unit
	Contents of the Subject
	Total Contact Hours

	I
	Strategies of Event Planning, Production, Marketing Sponsorship: Control Co-ordination, execution, Crisis Management, effectiveness Evaluation. Corporate events, Trade shows & Exhibitions, Entertainment Marketing Celebrity Management sports marketing, Concern Management, wedding Management; Party Management, Rural Events. Event Management: Role of events for promotion of tourism, Types of Events-Cultural, festivals, religious, business etc. Need of event management, key factors for best event management. Case study of some cultural events (Ganga Mahotsava, Lucknow mahotsava and Taj Mahotsava) 
	10 hrs

	II
	Concept of MICE: Introduction of meetings, incentives, conference/conventions, and exhibitions. Definition of conference and the components of the conference market. The nature of conference markets and demand for conference facilities. The impact of conventions on local and national communities
	9 hrs

	III
	Management of Conference at Site - Trade shows and exhibitions, principal purpose, types of shows, benefits, major participants, organization and membership, evaluation of attendees. Convention/exhibition facilities; Benefits of conventions facilities, Inter-related venues, Project planning and development
	10 hrs

	IV
	Budgeting a Conference Exhibition: - Use of Budget preparation, Estimating, fixed and variable costs, cash flow, sponsorship and subsidies Registration, Seating Arrangements, Documentation, interpreting press relation, Computer Graphics, Teleconferencing, Recording and Publishing Proceedings; Interpretation and language
	10 hrs

	V
	Hotel Convention Service Management: - Role of travel Agency in the management of conferences. Human Resources Management Transportation, Group Fares, Airline Negotiation, Extra Services, Cargo Transportation. History and function of ICCA, Role of ICCA, Roles and function of ICIB
	9 hrs

	
	Total
	48


Recommended Books:

· Event Management And Marketing –Kelai Selvan.

· Successful Event Management –Anton Shone Bryn Parry ,Cengage Lrng Business Press.
HM 613

HOSPITALITY COMMUNICATIONS (FRENCH)
C (L, T, P) = 4 (4, 0, 0)

	Unit
	Contents of the Subject
	Total Contact Hours

	I
	Psychological and cultural dimensions of Business & Hospitality Communication

· Principles of communication psychology

· Communication across cultures

· Problems of cultural differences

· Tips for communication with people from other culture
	10 hrs

	II
	Interviews and Meetings

· Categorizing the Interviews, 

· Employment Interview, 

· Meetings,

· Cause of ineffective meetings, 

· Arranging Meetings
	9 hrs

	III
	Communicating with Technology

· Electronic communication technologies – The Internet, Website, E-commerce, Intranet and Extranet, E-mail, Uses of E-mail

· Various issues with electronic technology

· Software for business communication
	10 hrs

	IV
	French

· Sentence Making – Affirmative, Negative and interrogative

· Conversation at the reception of a Hotel

· Conversation in the Restaurant
	10 hrs

	V
	French

· Grammer - Le Passe recent(Recent past tense) 

· Le Futur Proche (Near future tense)
	9 hrs

	
	Total
	48


Recommended Books

1. Business Ethics and communication by C.B.Gupta

2. Business Communication Today by Coutland L Bovee, John V.thill, Barbara E.Schatzman

3. Cours de langue et de civilization francaises – I by G.Mauger

4. French for hotel management industry by S.bhattacharya
HM 614

GREEN TOURISM (PROFESSIONAL ELECTIVES)     
C (L, T, P) = 4 (4, 0, 0)

	Unit
	Contents of the Subject
	Total Contact Hours

	I
	· Introduction to Eco/Green Tourism : Definition, Concept , Growth & Principles

·  Emerging Concepts: Eco / rural / agri/ farm/ green/ wilderness/ country side/

· Special interest tourism.
	10 hrs

	II
	· Tourism : Environmental Relevance

·  Eco – tourism in 3rd World Countries – Problems , prospects for sustainability

· Concept of carrying capacity
	9 hrs

	III
	· Eco – tourism as a world wide phenomena

· Concept and planning of eco – tourism destinations.

·  Developing and implanting Eco tourism guidelines for wild lands and

       neighboring communities
	10 hrs

	IV
	· Green tourism and practical approaches.

·  Eco – tourism and community development

· Conference, convention & declaration related to environments

            o Johansberg

            o Rio – declaration ( Agenda 21)

o Quebec declaration
	10 hrs

	V
	· Practical approaches of eco tourism in the hospitality industry.

· Green Tourism and implementation strategies.

· Case Studies.
	9 hrs

	
	Total
	48


Eco Tourism Books

· World Travel: A Guide to International Ecojourneys by Christopher P. Baker (Editor), Brian Jackman, Dwight Holing, Bent Davidson. 

· Christopher P. BakerHardcover, Warner Books (August 1996) Ecotourism and Sustainable Development: 

· Who Owns Paradise? by Martha Honey Paperback, Island Pr (November 1998)

· American Indians and National Parks by Robert Keller and Michael Turek (Univ. of Arizona Press, 2001). 

· Global Ecotourism Policies and Case Studies by Michael Luck and Torsten Kirstges (Channel View Publications, 2002). 

· Marine Ecotourism by Brian Garrod and Julie C. Wilson (Channel View Publications, 2002). 

· Green Travel Guide by Greg Neale Earthscan, London, 2nd edition 1999, 

· Ecotourism and Sustainable Development by Martha Honey Island Press, Washington DC,1999
HM 616  PERFORMANCE MANAGEMENT AND REWARD STRATEGY (OPEN ELECTIVES)   

C (L, T, P) = 4 (4, 0, 0)

	Unit
	Contents of the Subject
	Total Contact Hours

	I
	Introduction:-Traditional approaches-what is performance-what is new in performance management-process of performance management. Performance Objectives and Plans:-Setting objectives-organizational and individual performance plans-job and role –performance standards
	10 hrs

	II
	Shaping Performance: Monitoring performance –manager as mentor-role of feedback-performance appraisal-self appraisal-performance review discussion, 360 degree feedback, and potential appraisal. Team Performance: - Focusing on team performance for better results, team development.
	9 hrs

	III
	Appraising for recognition and Reward:-Purpose of appraising-methods of appraising-who can appraise-pros and cons of appraising-fear and concern-rating errors and concerns-appraisal system design. Performance Management System:- Performance versus competences-Competency mapping-development and assessment centers.

	10 hrs

	IV
	Reward Management:-The foundations of Reward Management-factors affecting levels of pay-developing reward processes-equal pay for work of equal value-market rate surveys. Pay Structures: - Fixed vs variable pay-graded pay structures-broad banding – job family modeling-developing pay structures.
	10 hrs

	V
	Pay system currently in vogue: Contingent pay-performance related pay-competence related pay-skill based pay-shop floor incentive and bonus schemes- sales force incentive schemes- gain sharing- profit sharing- benefits incentives and bonus schemes- employee and executive share schemes –team rewards- mergers and acquisitions-reward policies for new and ‘Start-up’ organizations. Other aspects related to reward: Pensions Tax considerations- boardroom pay- international remuneration – innovations in reward management

	9 hrs

	
	Total
	48


Reference/ Text Books: 

1. Performance Measurement – Oxford Publication

2. Human Resource Management – Gary Dessler – Pearson

HM 618 
EMPLOYABILITY SKILL MANAGEMENT (OPEN ELECTIVES)   


C (L, T, P) = 4 (4, 0, 0)

	Unit
	Contents of the Subject
	Total Contact Hours

	I
	Assertiveness Training 

Use practical approaches to communicate more assertively, Differentiate between 

assertive and aggressive behavior, Develop an action plan for more effective 

interpersonal communication  
	10 hrs

	II
	Team Building 

What makes a team effective and provides a simple survey to measure the effectiveness 

of a team. Characteristics of successful team building, keeping the team meeting on 

track, ending the meeting, dealing with conflict, and general facilitation. Team Motivation, 

Leadership, Dynamic Team Characteristics (B) Stages of Team Development.  
	9 hrs

	III
	Goal setting 

How to Set Goals:       

to evaluate and establish both long and short-term goals following a prescribed method 

of goal setting – SMART goals.        
	10 hrs

	IV
	Specific       

Marketable    

Attainable    

Rewarding    

Timely    

Resume writing 

resume length, resume objectives, cover letters, interview thank you letters  
	10 hrs

	V
	SWOT 

Personal strengths, weaknesses, opportunities, threats and how can they     

be used for interview purposes.  

Interview Skills 

Self Introduction, facing the interview board, frequently asked questions  
	9 hrs

	
	Total
	48


HM 620 
TRAINING AND DEVELOPMENT (OPEN ELECTIVES)   C (L, T, P) = 4 (4, 0, 0)

	Unit
	Contents of the Subject
	Total Contact Hours

	I
	Introduction to Training & Development :Training and Training needs Assessment ,Training Deign and Administration ,Training methods, Technique & Aids, Training Strategy  
	10 hrs

	II
	Performance Appraisal & Training :Learning through training, Adult Learning (Andragogy), Learning theories and learning Curve, Learning Styles
	9 hrs

	III
	Trainer & Training Institutions :Trainers profile, Types of Training ,institutions ,Trainer as a change Agent ,MDP and EDPs.
	10 hrs

	IV
	Evaluation of Training : Training Evaluation & ROI,Trainer of Training ,Measurement Tools & Technique, Feedback Mechanism.
	10 hrs

	V
	Effectiveness of Training & Development : Meaning Program ,effectiveness ,Cost of Training , Training & Employee Relation
	9 hrs

	
	Total
	48


HM 622

HOSPITALITY COMMUNICATION – IV
C (L, T, P) = 4 (2, 0, 0)
	Unit
	Contents of the Subject
	Total Contact Hours

	I
	Group Communication Strategies

· Introduction, Factors influencing Group Communication

· Group Participation and Group leadership, 

· Group Communication Process: Problem Solving,

· Negotiation and Conflict Management
	10 hrs

	II
	Personality Development

· Personality: A General View, Elements of healthy personality

· Personality development and its levels

· Types of personality

· Factors affecting personality

· Personality in the organizational perspective
	9 hrs

	III
	Resumes and Employment letters

· Planning your career path, 

· Preparing your resume, 

· Application letters,

· Other types of Employment letters, 
	10 hrs

	IV
	French

· Grammer – Le passé compose
	10 hrs

	V
	French

· Grammer - Le Futur Simple and L’imperatif
	9 hrs

	
	Total
	48


Recommended Books
1. Personality Development by Dr.Deepali Monga , Ms.Shefali Monga

2. Business Communication by R.K.Madhukar

3. Business Communication by Anjanee Sethi , Bhavana Adhikari

4. Cours de langue et de civilization francaises(Grammer) – I by G.Mauger

HM 651
SUMMER INTERNSHIP PRESENTATION (SIP)
C (L, T, P) = 1 (0, 0, 1)

· Duration: A minimum of 6 - 8 weeks training must be undertaken by each student in the relevant Organizations (Hotels, Airlines, Travel Agency, Fast Food Chains, and Restaurants etc.) 

· Guideline: To be exposed to at least the core areas (Front Desk, Restaurant, Housekeeping and Kitchen). 

· Detailed report of the Industrial Training Undertaken - by the student must be submitted in the form of “Industrial Training Report” at the end of the training. The report should contain the following items in the sequence mentioned below , amongst other things: 

· Cover Page 

· Student Details Page (Name, Roll Number, Class, Semester etc.) 

· Certificate of Completion of Training to be issued by the Hotel and countersigned by     the Learning Centre Head. 

· Index Page 

· Objectives of the Training 

· Student Declaration Page 

· (Stating that the information stated in the project is True)

· Brief Details of the Hotel (Introduction, Management, Facilities, Services etc.) 

· Details of Trainings Undertaken (Department, Description of Training, Duration, details etc.) 

· Remarks / Certificate from the Department Heads of the Hotel 

· Summary Page (Mentioning the skills acquired by the student) 

· Learning Centre Remarks Page (to be filled & signed by the Learning Centre Training Coordinator and Centre Head) 

· Appendix, containing the following: 

· Copy of Letter of Recommendation for Training to the Hotel from the Learning Centre 

· Copy of Letter of Training Approval from the Hotel for the Student. 

· Copy of Tariff Card of the Hotel 

· Copy of the Menu of the Hotel 

· Copy of Brochure of the Hotel or other relevant details 

HM 652


Research Report Presentation 

C (L, T, P) = 1 (0, 0, 1)

· TO BE INITIATED AT THE BEGINNING OF THE SEMESTER

· Step 1: Student to forward a Synopsis of the Topic chosen (any industry) 

· The project need to be industry adhoc for 3 months

· Step 2: Dept. head  to change/amend & approve the Synopsis 

· Step 3: Dept .head to appoint/approve a guide from the staff or from any other Educational Institution or corporate professional. 

· Step 4: Student to submit the Project Work one month before the final examinations. 

· Step 5: Viva Voce on the Project work.

· Division of Marks: Synopsis, Method of R&A adopted, Project Report, Viva Voce.

** Hospitality Communications Part III & Part IV can be prepared through relevant subject expert. 

HS 511



EMPLOYABILITY SKILLS-I


C (L, T, P) = 3 (3, 0, 0)

	Unit
	Contents of the Subject
	Total Contact Hours

	I
	 Spoken English – PICTURE (p=pronunciation, I=inflection, C=Clarity & courtesy, T=Tone, U=Understanding and feedback, R=Rate of speech and Repeatition, E=Emphasis), Body Language Training, Active Listening
	8

	II
	Introduction to business terms, Economic Times Reading, Communication skills
	8

	III
	Johari Window Training, Firo-B Training, Relationship Management
	10

	IV
	Role Plays, Conflict Management
	7

	V
	I’m OK U’r OK Training, Time Management Training
	6

	 
	Total
	39


HS 512



EMPLOYABILITY SKILLS-II


C (L, T, P) = 3 (3, 0, 0)

	Unit
	Contents of the Subject
	Total Contact Hours

	I
	 Making impact making business presentations
	6

	II
	Team Management and Collaborative Work Culture
	8

	III
	Training in Anchoring and Public Speaking
	6

	IV
	Emotional Intelligence Training
	7

	V
	Business Games, Business Etiquettes
	10

	 
	Total
	37


 

HS 611


EMPLPYABILITY SKILLS – III

C (L, T, P) = 3 (3, 0, 0)

	Unit
	Course Contents
	Total Contact Hours

	I
	 Group Discussion Training           
	6

	II
	Interview Training
	8

	III
	Public Relations Management, Press Relations Management
	10

	IV
	Conference and Seminar Management, Event management
	7

	V
	Persuasion and Negotiation Skills
	6

	 
	Total
	37


HS 612


EMPLPYABILITY SKILLS – IV

C (L, T, P) = 3 (3, 0, 0)

	 Unit
	Contents of the Subject
	Total Contact Hours

	I
	 The art of salesmanship, Salesmanship Training
	6

	II
	Stress Management Training
	8

	III
	Conducting Meetings, Scheduling and Minute Taking
	10

	IV
	Achievement Motivation Training
	7

	V
	Career Counselling
	6

	 
	Total
	37


PAGE  
Syllabus MBA [HA] 2014-15
GVSHM, SGVU, Jaipur     18

