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ABSTRACT 
The mutual fund industry encompasses 

vital stakeholders such as Asset 

Management Companies (AMC), 

Investors, Financial Advisors/Mutual Fund 

Distributors (MFD), Registrar & Transfer 

Agents (RTAs), and Banks, each playing 

pivotal roles in its functioning. The launch 

of the "Mutual Fund Sahi Hai" campaign by 

AMFI in March 2017 aimed to endorse 

mutual funds & improve saver education. 

This study evaluates the influence of social 

media on the Asset Under Management 

(AUM) of the mutual fund industry in 

India, particularly post the campaign's 

inception. It examines how the campaign 

has influenced AUM growth and the total 

number of investor accounts (folios). 

Additionally, the research elucidates the 

details why mutual funds remain suitable 

aimed at savers & highlights their benefits.  

The study delves into the investment 

patterns of social media users, revealing 

that the mainstream remain masculine, old 

between 18 and 40, with graduate degrees, 

and engaged in various jobs. Instagram * 

YouTube remain favored social media 

stages, primarily used for social 

interactions. Preferred investment avenues 

include stocks and mutual funds, with 

gender significantly influencing investment 

preferences. Social media platforms are 

increasingly relied upon for investment-

related information, particularly Instagram. 

There is a strong correlation between the 

sources of investment information and 

social media platform usage. Moving 

forward, suggestions will be explored on 

leveraging social media for mutual fund 

businesses. 

 

Keywords: Mutual Fund Sahi Hai, Social Media, Assets Under Management (AUM), Mutual 

Fund Industry.  
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Monetary marketplaces must 

change into intricate landscapes, 

demanding a level of sophistication and 

understanding from investors. To navigate 

these complexities effectively, investors 

seek intermediaries equipped with the 

necessary knowledge and professional 

acumen. The mutual fund concept emerged 

to fulfill this intermediary role. A mutual 

fund operates as a professionally managed 

investment entity, pooling the savings of 

individual investors. Through thorough 

market analysis and company evaluation, 

these funds are strategically invested in 

corporate securities. The returns yielded 

from such investments, net of portfolio 

management fees, are then distributed 

among the investors. Mutual funds serve as 

investment vehicles wherein individuals 

with similar investment objectives combine 

their resources to enjoy the benefits of 

steady returns, low risk, high liquidity, and 

capital appreciation through diversification 

and expert fund management. Offering 

flexibility, liquidity, and diverse investment 

options, mutual funds represent a modern 

approach to investing. 

Despite the growing trend among 

Indians towards financial savings over 

physical ones, the transition from 

traditional savings avenues to equities and 

mutual funds is occurring at a slower pace. 

This shift requires a realization that to 

combat inflation effectively, embracing 

these newer investment options is essential. 

However, altering deeply ingrained saving 

habits takes time. Recognizing the need to 

foster the mutual funds sector, the 

Connotation of Mutual Funds cutting-edge 

India (AMFI), a central association 

representing mutual funds nationwide, 

launched the investor awareness campaign 

"Mutual Funds Sahi Hai," which has 

garnered significant success. Over the 

years, AMFI has spearheaded numerous 

campaigns aimed at raising consumer 

awareness and providing education and 

guidance to investors regarding mutual 

fund investments. 

Social media stages must develop integral 

to our everyday exists, influencing 

numerous features of conduct, counting 

executive. This influence extends to the 

monetary manufacturing, notably asset 

choices. The accessibility of info & the 

aptitude towards attach by a broader 

network empower savers towards fold 

insights, learn from nobles, & brand 

knowledgeable asset choices. Researchers 

are intrigued by the influence of social 

media on investment decisions, offering 

valuable insights into operator conduct 

scheduled speculation stages. This 

newspaper seeks to delve into this impact, 

examining in what way social media 

inspirations asset choices & operator 

conduct scheduled asset stages. While 

operational asset societies must were for 
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years, the arrival of social media has 

expanded and transformed these 

communities, offering novel streets aimed 

at connection and interaction among 

investors, advisors, and experts. Platforms 

like Twitter, LinkedIn, & Facebook have 

emerged as prominent bases of investment-

related information, providing extensive 

data arranged corporations, trades, & fiscal 

bazaars. Understanding the inspiration of 

social media arranged asset choices is 

crucial in today's financial landscape, as it 

sheds light on both risks and opportunities. 

This education goals toward travel this 

impact & examine operator conduct 

happening asset platforms, offering visions 

hooked on leveraging social media 

effectively in investment decision-making. 

Thus in this backdrop the current 

research is examined to evaluate the topic “ 

Analyzing User Behavior on Mutual Fund 

Investments: Investigating the Influence 

of Social Media” 

  

RESEARCH SCOPE  

Though many educations must 

travelled the growth of the mutual fund 

industry in India, relatively few have 

absorbed scheduled the influence of social 

media on the assets under management 

(AUM) of this sector. Social media 

consumes arose by way of a dominant 

power fashionable the 21st century, with 

digitization gaining prominence globally 

across businesses and governments. The 

mutual fund sector in India serves as a 

notable example of digitization within the 

financial services domain. This education 

goals toward assess the effect of social 

media scheduled the AUM of the mutual 

fund manufacturing in India. Specifically, it 

investigates how the AUM and total 

number of accounts (folios) within the 

mutual fund commerce need stood affected 

following the launch of AMFI's "Mutual 

Fund Sahi Hai" Campaign. Additionally, 

from the perspective of investors, the study 

aims to elucidate the reasons behind the 

assertion that mutual funds are indeed 

suitable for investment and the benefits of 
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investing in such funds. Against this 

backdrop, the current research endeavors to 

“Analyzing User Behavior on Mutual 

Fund Investments: Investigating the 

Effect of Social Media” 

 

RESEARCH QUESTIONS  

1. What is the impression of social 

media proceeding investment 

decisions?  

2. How does operator behavior 

happening asset stages alteration 

owing toward social media?  

3. What are the welfares & dangers of 

by communal television aimed at 

asset executive?  

 

RESEARCH OBJECTIVES  

• Investigating the impact of social media 

on investment decisions. 

• Studying user behavior on investment 

platforms and discerning shifts attributed to 

social media. 

• Assessing the advantages and drawbacks 

of utilizing social media in investment 

decision-making. 

RESEARCH METHODOLOGY  

This education pursues toward 

travel in what way social media influences 

asset choices & operator conduct on 

speculation podiums. It will delve into the 

use of social media for decision-making in 

investments & his effects happening saver 

conduct, while also examining the 

associated benefits and risks. Employing a 

mixed-methods approach, the education 

determination utilize qualitative methods to 

gather insights from moot works, 

manufacturing intelligences, & connected 

asset communities. Additionally, a 

quantitative approach will be employed, 

involving the administration of structured 

questionnaires to 110 defendants. 

Evocative figures such by way of incomes 

& incidence deliveries will be utilized 

toward examine the measurable statistics 

collected from asset & social media 

podiums. Furthermore, regression analysis 

will be conducted toward classify the issues 

influencing operators' asset choices 

founded scheduled the measureable 

statistics gathered from these platforms. 

Several limitations should be 

acknowledged in this study. Firstly, 

reliance happening subordinate statistics 

bases may introduce biases & mistakes. 

Then, due to constraints on accessing social 

media data, a comprehensive experiential 

examination of his influence happening 

speculation results will not be feasible. 

Thirdly, the study's scope is confined to 

English-language sources, potentially 

excluding valuable visions after non-

English language republics. Lastly, the 

education determination not delve into the 

influence of exact social media stages or 

influencers happening asset choices, 
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leaving this as a potential area aimed at 

upcoming research. 

 

ANALYSIS AND RESULTS  

Demographic Information on 

Respondents 

The demographic information of the 

respondents in this education delivers 

valued visions hooked on the features of the 

sample population. The study encompasses 

a diverse range of participants, reflecting 

various demographic profiles. Among 

these, issues such by way of stage, sex, 

educational background, occupation, and 

income level are considered essential 

cutting-edge empathetic the composition of 

the sample. Age distribution reveals the 

generational representation within the 

model, which can series since younger 

individuals in their late teens or early 

twenties to older respondents in their fifties 

or sixties. Gender distribution highlights 

the balance or imbalance between male and 

female participants, shedding light on 

potential gender-specific trends in 

investment behavior. Educational 

background serves as an indicator of the 

level of academic attainment among 

respondents, with distinctions between 

individuals holding high school diplomas, 

bachelor's degrees, master's degrees, or 

higher qualifications. Occupation 

delineates the professional status of 

participants, distinguishing between 

students, employed individuals, self-

employed professionals, retirees, and 

others. Income level provides insights into 

the financial standing of respondents, 

categorizing them based on income 

brackets such as low, middle, or high-

income earners. By examining these 

demographic variables in detail, the study 

aims to achieve a comprehensive 

understanding of the sample population and 

its relevance to the research objectives. 

Figure 1: Demographic Information on Respondents 
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Among the 110 respondents surveyed, 

males constitute the majority, comprising 

52.7% of the example, though ladies 

explanation aimed at the remaining 47.3%. 

A significant proportion of respondents, 

totaling 97.3%, fall within the stage bracket 

of 18 towards 40 years. Educational 

attainment amongst the defendants shows 

that 50% hold undergraduate degrees, with 

an additional 39% possessing postgraduate 

qualifications. In terms of occupation, the 

majority, representing 68% of respondents, 

identify as scholars, shadowed through 

remunerated staffs at 30%. This 

demographic snapshot underscores a 

predominance of male participants aged 

between 18 and 40, primarily holding 

graduate degrees and largely comprising 

students in terms of occupation. 

Social Media Platform Usage 

Figure 2: Social Media Platform Usage 
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Amongst the respondents, 18.2% expressed 

a preference for utilizing Instagram & 

YouTube social media stages, while 14.5% 

favored mixtures of Instagram, LinkedIn, & 

YouTube. Instagram, as a standalone 

platform, emerged as the maximum 

prevalent optimal between defendants, with 

12.7%, followed by YouTube at 5.5%. The 

data indicates that the mainstream of 

defendants opt toward custom manifold 

communal television stages for their 

convenience. Notably, Instagram & 

YouTube stand out as the top two preferred 

podiums amid the surveyed individuals. 

Reasons for Social Media use 

 

Based on the biased regular position 

counter, the foremost incentive driving 

respondents' usage of social media 

remained interacting with friends and 

Social 

Platform 

Details 1 2 3 4 5 6 Total Scor

e 

Rank 

To research 

products or 

services 

No 37 18 11 15 12 17 110 4.02 3 

Weight 6 5 4 3 2 1 -- 4.47 2 

Sum 222 90 44 45 24 17 442 4.96 1 

To read news 

and 

information 

No 34 27 24 12 8 5 110 3.36 4 

Weight 6 5 4 3 2 1 -- 1.99 6 

Sum 204 135 96 36 16 5 492 2.48 5 

To connect 

with friends 

and family 

No 46 28 22 14 0 0 110 
  

Weight 6 5 4 3 2 1 -- 
  

Sum 276 140 88 42 0 0 546 
  

To follow 

influencers 

and 

celebrities 

No 11 16 22 26 23 12 110 
  

Weight 6 5 4 3 2 1 -- 
  

Sum 66 80 88 78 46 12 370 
  

Other reasons No 0 9 9 9 28 55 110 
  

Weight 6 5 4 3 2 1 -- 
  

Sum 0 45 36 27 56 55 219 
  

To participate 

in online 

communities 

or groups 

No 0 9 18 18 37 28 110 
  

Weight 6 5 4 3 2 1 -- 
  

Sum 0 45 72 54 74 28 273 
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family, ranking first. Following this, 

reading news and information ranked 

second, while investigating properties & 

facilities secured the third position. Other 

motivations ranked last in the respondents' 

hierarchy of reasons. From these findings, 

he container remain incidental that the 

primary purpose for which the mainstream 

of defendants apply social media stands is 

to engage through networks & domestic. 

Investment Products opted by the Respondents 

Figure 3: Investment Products opted by the Respondents 

 

χ² Tests 
 

Value df p Result 

χ² 32.294 33 0.5021 Not Significant 

N 110 
   

 

Among the 110 defendants, encompassing 

together man & woman participants, stocks 

emerged as the favored investment choice 

for the majority, followed by combinations 

of stocks and mutual funds, as well as sole 

reliance on mutual funds. Participants 

imposed constraints happening the residual 

asset choices, either individually or 

collectively. Moreover, hypothesis testing 

utilizing the Chi-Square arithmetical 

method aimed to ascertain the connotation 

amid sex & the assortment of asset sources. 

The analysis yielded a p-value exceeding 

0.05, indicating a significant connotation 

amid sex & the speculation choices chosen 

by respondents. Specifically, here looks 

near remain a notable difference in 

investment preferences amid man & 

woman participants.
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Social media platforms useful for investment-related information 

Figure 5: Social media platforms useful for investment-related information 

 

Instagram remained the maximum 

prevalent (47%) & maximum beneficial 

social media podium favored through the 

defendants aimed at their investment-

related material, tailed thru LinkedIn 

(32%), & Twitter stayed the third 

maximum general by 15%. Facebook 

remained the least-attracted social media 

stage that the defendants rummage-sale for 

their asset results. The examination 

contingent that Instagram was together 

powerful & beneficial aimed at investment-

related material. 

ANOVA 
 

df SS MS F Significance F 

Regression 1 0.099356 0.099356 0.008212 0.927962 

Residual 108 1306.664 12.09874 
  

Total 109 1306.764 
   

 

The correlation between respondents' 

investment preferences & their favored 

social media stages was examined using 

regression analysis. The resulting p-value, 

which exceeded 0.05, led to the inference 

that a significant association exists amid 

asset basis choices & the use of social 

media platforms. This suggests that there 

stays a notable affiliation among the outlay 

decisions chosen by respondents and their 

preferences regarding social media stages. 

 

CONCLUSION  
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In today's financial landscape, investors are 

increasingly turning to mutual funds as a 

preferred investment avenue over 

traditional options, driven by the need to 

combat inflation and capitalize on various 

benefits such as professional management, 

liquidity, and systematic withdrawal plans 

(SWPs). Mutual funds offer a diverse array 

of options tailored to investors' financial 

goals, catering to both short-term and long-

term objectives. 

This education delivers valued visions 

hooked on the demographic 

physiognomies, social media practice 

designs, asset favorites, & the part of social 

media cutting-edge asset decision-making, 

particularly amongst new grown-ups. The 

answers illuminate a mainly man, new, 

extremely cultured, & student-centric 

demographic among the respondents. 

Notably, Instagram & YouTube emerge as 

the favored social media stages, primarily 

utilized aimed at social communication by 

networks & family. 

When he originates towards asset 

preferences, stocks take precedence among 

the surveyed individuals, followed closely 

by mutual funds. The education too unveils 

a important association amid sex & 

capitalizing favorites, implying that sex 

might wield influence over investment 

decisions within this demographic. 

Moreover, the research underscores the 

pivotal part of social media platforms, 

notably Instagram, in disseminating 

investment-related info & shaping investor 

behavior. The findings reveal a pronounced 

overtone amid asset basis selections & 

social media stage usage, signifying that 

social media exerts a notable effect 

happening asset choices. 

In sum, this education donates toward our 

sympathetic of the interplay between 

demographics, social media usage, and 

investment behavior among young adults. It 

underscores the significance of considering 

these factors in crafting effective 

investment strategies and highlights the 

evolving part of social media cutting-edge 

shaping investor preferences and decision-

making processes. 

This study contributes significantly to the 

expanding realm of research concerning the 

use of communal television in investment 

decision-making, particularly amongst new 

grown-ups. The answers hold substantial 

insinuations aimed at monetary specialists 

& social media entities endeavoring toward 

involve & educate this demographic about 

investment opportunities. Touching 

onward, upcoming investigation might 

delve deeper into the exact kinds of 

investment-related info that new grown-ups 

pursue happening social media stages & 

elucidate in what way this gen shapes their 

asset choices. By building upon these 

findings, subsequent studies might travel 

the nuanced influence of social media 
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stages happening asset conduct with greater 

granularity. 

Additionally, there is potential aimed at 

upcoming investigation to delve into the 

underlying details behindhand the favorite 

aimed at standard investments among the 

respondents. Understanding whether this 

inclination stems from personal interest or 

external influences such as media exposure 

might deliver appreciated visions hooked 

on investor behavior. Furthermore, 

additional soundings might spread beyond 

young adults and inspect how social media 

stages impact investment decisions across 

diverse age groups and demographic 

backgrounds. 

Furthermore, future research endeavors 

could evaluate the effectiveness of various 

social media platforms as sources of 

investment-related information and their 

subsequent influence on investment 

decisions. By conducting rigorous analyses 

across different platforms, researchers can 

ascertain which platforms are most adept at 

disseminating relevant investment 

information and how these platforms shape 

investor perceptions and actions. 

In sum, future research initiatives hold the 

potential to deepen our understanding of the 

intricate interplay between social media, 

investor behavior, and financial decision-

making. By addressing these avenues for 

further exploration, researchers can 

continue to illuminate the evolving 

landscape of investment decision-making 

in the digital age. 
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